D.CITY + NEIGHBORHOOD
PROMOTION [CNP]

ACTION PLAN

CNP-1 CNP-1a Distribute copies of the NeighborWorks series City,
of articles entitled, “Neighborhood Branding Neighborhood
Support and Marketing: A Series on Redefining Your Groups
neighborhood Neighborhood Image” to neighborhood groups.
efforts around b P gt f c
. - ursue funding for support of community ity,
brandln.g and branding and promotion, including guidance Neighborhood
promotion. on creating signage, public arts, beautification, Groups,
banners, and other visible improvements. Community
Groups/Funders
CNP-1c Install more welcoming neighborhood gateways City, Neighborhood
through signage, beautification, public art, and Groups
wayfinding.
CNP-2 CNP-2a Create strategies for being more intentional City,
about positive messaging about the city. Actively  Neighborhood
Promote the City counter the negative perceptions perpetuated Groups, Building/
of Rochester as though social media and other channels. Property Owners,

. Residents, Media
a premier place

to live, work, and CNP-2b

o Preserve and promote iconic and unique City, Visit
visit. Rochester facilities and events that appeal to Rochester,
local residents and attract tourists, convention FLRTC, RDDC,
business, corporate relocations, and the GRE, Chamber of
recruitment of skilled workers. Commerce
CNP-2c Continue the Celebrate City Living effort as City, Celebrate
an effective program for generating interest City Living
in living in the city. Explore opportunities for Coalition, Street
more deliberate relationships between CCL, Managers,
Street Managers, business associations, and Business
neighborhood groups. Associations,
Neighborhood
Groups
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to promote City

Cl'anding"

GUBLIC COMMENT

“Create banners
throughout the city

and Neighborhood

Notes:

rI:’UBLIC COMMEN'ﬁ

“We need gateway
improvements to -
welcome people to

Qeighborhoods." )

1. Partners listed in bold are recommended to
lead the implementation of that strategy.

2. Foralist of partner acronyms see Appendix A.

CNP-2d Prepare a series of guided Rochester Walking Landmark
CNP-2 Tours (i.e., historic tours, mural tours, architectural ~ Society,
Promote the City tours) to complement existing self-guided tours. Neighborhood
Include a creative plan for promoting the tours and  Groups, City
of Rochester as distributing materials.
a premier place
to live, work, and CNP-2e  Utilize "What's Good Rochester” as a platform to City, WXX| Station
visit. collect broadcast and social media content from
local residents and organizations, promoting all
the current positive assets, projects, people, and
developments in the city.
CNP-2f Convene a stakeholder group to develop a City, Business
marketing brand/campaign for the City of Community,
Rochester. GRE, Chamber
of Commerce,
Visit Rochester,
Tourism
Destination
Representatives
CNP-3 CNP-3a Produce regular videos featuring students, City, RCSD
. graduates, parents, teachers, and administrators
Work with the that promote the positive stories around
Rochester City attending city schools.
School District
to promote CNP-3b Continue to celebrate and broadcast City, RCSD,

innovative school
programming and
successes.
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achievements by students and teachers of RCSD
and charter schools.

Charter Schools

ROCHESTER 2034 COMPREHENSIVE PLAN

a22



	A. What is a Comprehensive Plan?
	B. How to Navigate Rochester 2034
	C. Vision + Principles
	D. Community Engagement + Input Into Rochester 2034
	A. Overview of the Placemaking Plan
	B. Future Land Use (Character Areas)
	C. Other Placemaking Elements
	A. Housing
	B. Vacant Lands
	C. Arts + Culture
	D. Historic Preservation
	E. Schools + Community Centers
	F. Public Health + Safety
	G. Community Beautification
	A. Natural Resources
	B. Parks, Recreation, + Open Space
	C. Climate Change Mitigation + Adaptation
	D. Urban Agriculture + Community Gardens
	E. Transportation
	A. Economic Growth
	B. Workforce Development
	C. Tourism
	D. City + Neighborhood Promotion
	E. Smart City Innovations
	A. Implementation + Stewardship of Rochester 2034
	B. Building Neighborhood Capacity
	Police Training Advisory Committee

